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Databases are Key.

If I had to pick one marketing
component that was Key it would be
your database. In today's world of "over
messaging" you need to cut through the
clutter and get heard. You do this by
communicating regularly with your
clients, prospects, alliances and referral
sources. The ONLY way to do this is by
having them in your database.

Marketing Tips

e Use the information in your
database to create personal
communications to increase
customer retention, loyalty,
referrals and cross sales

e Keep track of customers'
purchases, preferences,
compliments and use this

information to develop At North Star we spend a lot of time on
targeted strategies our database. A good database never
Complete Payroll Solutions uses stays the Same'people move, Change
WSN to stay in front of jobs, and you meet new people. All of

their database.

_— these changes require database updates.
ETTR Yes, it can be time consuming; however
oot the return is worth it. Through our
mailings and email campaigns we have
signed new clients, found employees,
and built alliances that have helped
North Star Marketing grow.
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So in 2005 spend some time on your
database, you will be glad you did.

—I-:[py Marketing,

...98% of businesses have a database of
customers, prospects and third party referral
sources and 36% said they update it daily.
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Before you pick up the phone or lick that stamp, the North

Star Marketing team must ask: For the love of marketing, when

was the last time you updated your database? Yes, that list you

keep of all your contacts-from current and past customers to

new prospects. Of all the marketing tools, your database is

probably the most essential because it helps drive all your

marketing efforts.

Here are some database essentials:

* Update your database weekly with all those business cards
you're exchanging

* Be sure to add e-mail addresses. E-mail marketing is key!

* Remove duplicates

* When ever possible, use First Class postage, which
guarantees returns for bad addresses-allowing you to freshen
your database

To market your business better, visit

www.fortheloveofmarketing.com and sign up to receive our

free "For the Love of Marketing" note pad.

-The North Star Team
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